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From "the age of elites" in 2010 to "the new blue-chip age" in 2011, each year-end
stock-taking of "the Golden Real Estate Market" of Modern Express (the most well-known au-
thoritative magazine of real estate in Nanjing) can always quickly become the first topic in the
real estate circle of Nanjing. From "the age of elites" led by "industrial subverters, dreamers
and transcenders", to "the new blue-chip age" promoted by "growing real estate enterprises
which adhere to values", "the Golden Real Estate Market" can not only bring to readers and
the industry the impact of a fresh concept, but also, in most cases, accurately capture the in-
dustrial trends that are taking place and will take place. With the real estate market of Nan-
jing in 2012 drawing to a close, the theme of the year-end stock-taking of "Golden Real Es-
tate Market" is about to emerge.
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Why can a few benchmark projects of commodity houses, in spite of the serious perplex-
ity of the fund chain, still attract batches of fans from development enterprises for investiga-
tion and emulation? Very obviously, this has something to do with the intensive study and en-
grossed practice of developers in architectural art and residential creativity. In addition, vari-
ous splendid changes have also taken place in recent years in the circle of real estate mar-
keting where creativity is more vivid. Development enterprises have always been seeking for
new things and changes both in the cross-border integration of various types of resources
and the exploration of the "micro-channels" of real estate marketing. As a matter of fact, un-
der the banner of creativity, the real estate industry can do many more things.
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